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We love these new products that benefit 
breast-cancer-awareness organizations. 

Heidi Klum is an 
über-fan of the 
retro wet look. 

The ’80s Bun Is Back!

Susan G. Komen for  
the Cure gets 25 cents 
from each sale of an Upper 
Canada Soap product, 
such as the All About Feet 
Massaging Foot Butter, 
$13, at amazon.com. 
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Look Good, Do Good

 F irst came leggings. Now another ’80s trend is awesome again: 
the slicked-back bun. We think it’s a sophisticated way for a 

busy mom to get loose strands off her face. The styling is simple: 
 Pull hair back into a smooth ponytail using a natural-bristle brush 

and a “bungee band,” an elastic cord with hooks that grip tighter 
than a regular ponytail holder ($4; hairboutique.com). 

 Roll the ponytail up into a tight knot and secure with bobby pins. 
 Smooth down the front and sides of your hair with an anti-frizz gel 

like Pantene Pro-V Classic Total Control Gel, $5. Don’t be afraid to 
use a generous amount of gel: It’s supposed to look wet! 

Ten percent of sales 
from Pristine Beauty 
No Scary Hairy Hair 

and Scalp Revival 
Serum, $32, at 

shoppristinebeauty.com 
goes to the Young 
Survival Coalition. 

53 percent of moms 
feel rushed in the 
shower due to 
family pressures, 
vs. 27 percent of 
dads, a Water Pik 
survey shows. 

mom knows best

Apply Foundation Like a Pro
Makeup artist Mally Roncal (below), mom of 
2-year-old twins, shares her tricks for finding the right 
shade and formula for that elusive natural look.

To find your perfect shade, 
run the foundation across 

your jawline and blend down. If it 
disappears, you’ve got a match.
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Use a brush to apply 
the foundation in 

circular motions along the 
perimeter of your face.  
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Roncal prefers powder foundation for moms for 
three reasons: It’s easy to apply, it offers great 

coverage, and it lasts all day. “The new formulas are 
creamier and even more natural-looking,” she says. 

1
For every Clinique 
Lipgloss Key Chain, 
$19, sold at Sephora in 
October, $10 goes to 
The Breast Cancer 
Research Foundation. 
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